Tia Quinlan-Wilder
Teaching Associate Professor, Department of Marketing

Daniels College of Business, University of Denver
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EDUCATION

· Master of Business Administration, Concentration: Values-Based Leadership, 2006, University of Denver, Denver, Colorado, 3.9 GPA, Beta Gamma Sigma honor society, Daniels Scholar.

· Bachelor of Science, Civil and Environmental Engineering, 1999, University of California at Berkeley, Berkeley, California, 3.6 GPA, cum laude. 

· Bachelor of Arts, Environmental, Population and Organismic Biology, 1991, University of Colorado at Boulder, Boulder, Colorado, 3.5 GPA, Dean’s List.

QUALIFICATIONS

PRESENTATIONS/ROUNDTABLES:

· MMA (Marketing Management Association), presentation, “Technology in Marketing Education,” September, 2019
· MMA (Marketing Management Association), presentation, “Innovations in Teaching Principles in Marketing,” September, 2017
· NACRA Annual Meeting (North American Case Research Association), case roundtable presentation, “Selling for D&H Tire Storage” October, 2015
· NACRA Annual Meeting (North American Case Research Association), case embryo roundtable presentation, “Nepal Earthquakes: How Should Nepali Tea Traders Help” October, 2015
· MEA (Marketing Educators Association), presentation, “The Value Hub Model: A Useful Visual Summary for Marketing Education”, April, 2015
· MEA (Marketing Educators Association), presentation, “Exploring the Development of Marketing Expertise with Authentic Assessment”, April, 2014
· NACRA Annual Meeting (North American Case Research Association), case embryo roundtable presentation, “Selling for K&N Storage” October, 2013
· NACRA Annual Meeting (North American Case Research Association), case embryo roundtable presentation, “She-Edison: Launching a Yard Tool on HSN” October, 2012

· MEA (Marketing Educators Association), presentation, “Toward a Computer-Scored Assessment of Marketing Expertise”, April, 2011
PUBLICATIONS:

· Besharat, Ali, Tia Quinlan-Wilder, Carol Johnson, and Don Bacon, “The Value Hub Model: A Useful Visual Summary for Marketing Education”, abstract published in the proceedings of Marketing Educator’s Association conference, April, 2015
· Bacon, Donald and Tia Quinlan-Wilder, “Exploring the Development of Marketing Expertise with Authentic Assessment”, abstract published in the proceedings of Marketing Educator’s Association conference, April, 2014
· Bacon, Donald and Tia Quinlan-Wilder, “Toward a Computer-Scored Assessment of Marketing Expertise”, abstract published in the proceedings of Marketing Educator’s Association conference, April, 2011
· Quinlan-Wilder, Tia, End-of-section case “Are Three Wheels Better than Two?: The Can-Am Spyder” for CB, 3e (Babin/Harris) consumer behavior text, 2011.
TEXTBOOK SUPPLEMENT AUTHORSHIP:

· Quinlan-Wilder, Tia, LearnSmart interactive/adaptive learning assessments to accompany Marketing 10e (Kerin et al), McGraw-Hill/Irwin, 2011 and subsequent editions 11e (2013), 12e (2015), 13e (2017), 14e (2019), 15e (2021 copyright).

· Quinlan-Wilder, Tia, Test Bank to accompany Marketing 13e (Kerin et al), McGraw-Hill/Irwin, 2017 and subsequent edition 14e (2019) and 15e (2021 copyright).

· Quinlan-Wilder, Tia, LearnSmart interactive/adaptive learning assessments to accompany Marketing The Core 4e (Kerin et al), McGraw-Hill/Irwin, 2012 and subsequent editions 5e (2014), 6e (2016), 7e (2018), 8e (2020 copyright).

· Quinlan-Wilder, Tia, Test Bank to accompany Marketing The Core, 4e (Kerin et al), McGraw-Hill/Irwin, 2012 and subsequent editions 5e (2014), 6e (2016), 7e (2018), 8e (2020 copyright).

· Quinlan-Wilder, Tia, Test Bank to accompany Management, A Practical Introduction, 6e (Kinicki), McGraw-Hill/Irwin, 2012, and previous edition 5e (2010).

· Quinlan-Wilder, Tia, LearnSmart interactive/adaptive learning assessments to accompany Marketing 10e (Kerin), McGraw-Hill/Irwin, 2011.
· Quinlan-Wilder, Tia, iPad quizzes to accompany Management, 10e (Bateman), McGraw-Hill/Irwin, 2011.
· Quinlan-Wilder, Tia, Test Bank to accompany Management, 10e (Bateman), McGraw-Hill/Irwin, 2011.

· Quinlan-Wilder, Tia, Test Bank to accompany Management Essentials, 4e (Jones), McGraw-Hill/Irwin, 2011.
· Quinlan-Wilder, Tia, Test Bank to accompany Strategic Management, Creating Competitive Advantage, 6e (Dess), McGraw-Hill/Irwin, 2011.
AWARDS

· Outstanding New Reviewer, Case Research Journal, 2015 
SERVICE TO THE PROFESSION

· Editorial Board, Case Research Journal, 2017-present

· Reviews of marketing cases, Case Research Journal
· “Snakes and Lattes,” 2019

· “KidZania: Differentiation and Growth Strategy,” 2017

· “Curls LLC: Expanding Beyond Beauty,” 2017

· “Maison Maille: Rejuvenating a heritage brand,” 2016

· “401 Games,” 2015
· “Advertising Analytics,” 2014
· “Southern Chair,” 2012
SERVICE TO THE UNIVERSITY

· Faculty partner, Faculty-Student Partnership Program, Office of Teaching and Learning, 2019
· Committee member, Enterprise Assessment Technology investigation, 2019
· University Assessment Fellow, 2017-present, providing fellows training in 2018
· Assessment Coordinator - Marketing Major, 2014-present

· Assessment Coordinator – Marketing MS, 2014-present

· Committee member, Writing in the Major Project (WIMP), 2013
SERVICE TO THE DEPARTMENT/COLLEGE

· Co-chair, Assessment Committee, 2012-present

· Committee member, Daniels Ugrad Assessment Committee, 2014-present
· Committee member, Marketing department ugrad major/minor revision committee, 2018-present

· Committee member, PTR Committee (temp), 2017-2018

· Committee member, Curriculum Committee, 2012-2017

· Beta Gamma Sigma induction ceremony, 2010
SERVICE TO THE COMMUNITY

· Marketing Chair, Free Horizon Montessori Foundation, 2011-2013
· Delta Zeta sorority faculty academic advisor, 2011-2012
PROFESSIONAL SKILLS
Instruction and Instruction-related experience
· Teaching Associate Professor at the University of Denver, 2007-Present (appointed lecturer until 2016).  Teaching Introduction to Marketing, Survey in Marketing, Marketing Research, Services Marketing and Consumer Behavior to undergraduate students, Marketing Concepts to graduates students in the Daniels College of Business.

· Instructor at the Art Institute of Colorado, 2007.  Taught undergraduate classes, including Introduction to Marketing, Brand Strategy and Business Communications, in the Design Management major.

· Instructor at Argosy University, 2006-2007.  Taught fourteen 4-credit courses (quarter system, 48 contact hours each), including  Marketing & Advertising, Introduction to Business, Small Business Management, Ethics, Public Speaking, Composition, Sociology, Algebra and Word Processing.  
· Graduate teaching assistant at University of Denver, 2006.  Aided students in creation of an extensive business plan for their undergraduate marketing class.  Facilitated teamwork and writing skills as well as technical content.
Other education-related experience 

· Continuing Education director, Martin/Martin, 2001-2004.  Organized weekly technical training classes for engineering staff, including presentation of some material, setting education criteria and scheduling of classes and guest speakers.
· Staff educator, Long Island Productions, 1994-1997.  Created and led product training and customer service coaching to improve staff understanding and performance.
Professional experience 

· Professional marketing experience for mail order business, including catalog copywriting and layout, other mail pieces and facsimile campaigns.  Professional marketing experience for custom home builder, including in-house materials, mail pieces and personal selling.

· Project management experience including budget management, engineering scheduling and cost estimates and interdiscipline project coordination. 
· Personnel management including engineers, drafters, clerical and reception staff.

· Accounting experience including Accounts Payable, payroll, bank reconciliations, construction loan invoicing.

EMPLOYMENT HISTORY
· 2007-Present, Teaching Associate Professor, Daniels College of Business, University of Denver, Denver, Colorado.

· 2007, Adjunct Faculty Instructor, The Art Institute of Colorado, Denver, Colorado.

· 2006-2007, Adjunct Faculty Instructor, Argosy University, Denver, Colorado.

· 1999-2004, Professional Engineer, Martin/Martin Consulting Engineers, Lakewood, Colorado.

· 1994-1997, Marketing Publication & Accounting Assistant, Long Island Productions, El Cerrito, California.

· 1991-1994, Office Manager/ Marketing & Accounting Assistant, Wonderland Custom Builders, Boulder, Colorado.

